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Spontaneous Mentions of 
Labels Seen

Recall of Ethical Labels 
Generally



Awareness of Fairtrade Mark & Prompted Awareness of Fairtrade 
and Comparators

„Seen“
95 %



Prompted Awareness of Fairtrade and Comparators
“Seen” (2+3 on a 3 point Scale), %, by Country, 2021 vs 2023

Anmerkung: Keine AT Studienteilnahme 2021, daher kein Vergleichswert



Product Visibility: Number and Type of 
Products Recalled



Trust in Fairtrade Trust in Fairtrade vs Comparators



Trust in FairtradeTrust in Fairtrade 
“Trust” (3+4 on a 4 point Scale), %, by Country, 2021 vs 2023

Anmerkung: Keine AT Studienteilnahme 2021, daher kein Vergleichswert



Claimed Purchase in Last Six Months



Claimed Purchase of Fairtrade in Past Six Months
%, Total and by Country, 2021 vs 2023

Anmerkung: Keine AT Studienteilnahme 2021, daher kein Vergleichswert



Frequency of Purchasing Fairtrade Products



Purchase Preference for Different Products



Willingness to Pay Slightly More for Ethical



Understanding of the Fairtrade Mark 
“Describes” (4+5 on a 5 point Scale)



Connection to the Fairtrade Mark



Impact of Fairtrade Mark on 
Brand Perceptions 

“Positive” (4+5 on a 5 point scale) 
by Age



Consumer Impact on the Fairtrade Mark 



VIELEN DANK FÜR IHRE 
AUFMERKSAMKEIT 


